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Texas Music Project Launches “'Don'b Mess With Texas Music'' CO Serjes to Raise lunds for State School
Music Programs

B/E3/2003 80604 AN

AUSTIN, Texas: fAug 29, 2003 (BUSINESS WIRL) -- Deep in the heart of Texas and throughout the siate,
Mg ic education prograns dré feceiving 4 bogst Trom severdl Lone Star arbists with the Sept. | release
af the Texas Music Project's Tirst cosgilation CO, "Don't Mess With Texas Music. ™ The Scoial Markeling
Resource Center, a non-profit organization, recently |aunched the Texas Music Preject to help
strengbhen and restore misie gducalion prograns in Texgs public schools. and all proceeds from the
compilation CD will go to sdpport these programs i schools arcund the state.

Yolume 1 of the "Don't Mess With Texas Music" (D series showcases a variety of couniry, rock, blues
and soul music from 21 lexas artists. including Willie MNelson, Stevie Ray Yaughn, the Dixie Chicks,
Erykah Bede, Clarence "Gatemouth® Brown. Lucinda wWillians. Bue Scaggs, Marcia Ball, Delbert McCTarlon
and athers. The COL which Peatures bracks such as "Night |ife" by Willie Helson, honorary chairman of
the Texas Music Project, and "Some Days You Gotta Dance” by the Dixie Chicks, includes sengs from 11
GRAMMY Award winners who have received g total of 37 GRAMMYs. three Country r‘EJS_1C Award winners who
bave earned 19 CMAS wnoall, and four WO, Handy Blugs Award winners receiving 17 Handys .

The "Den't Mess With Texas Mesic' OO s avdllable for sale al ali Texas Starbucks Coffee, Tov Thumb
Food and Pharmacy, Randalls Food Markebs, Brook Mays Music (ineluding HAH and Caldwel | Music stores).
Borders Books and Music. G0 retailers throughout the state, and via the Texas Music Project’s Web site
O, Lesasmusicpragect arg) . Inaddition, local schools and arts, education and susic organizations
wWill beable to wse the CD for fund-raising efforts.

"Unfortunately, nusle education programs are disappearing from our schaols in Texas and around the
countrey, " Said Broce Orr. co-founder and executive director of the Texas Music Project. "All children
should be able to experisnce the positive bepefits of music, and it s the hope of the Texas Music
Praject to raise awareness and funding for music éducation prograins through Lhe sale of this Tirsty
conpilatien €0 "

[n atdition to support from the music community. ooee than 30 music and arts organizations have joinsd
Lhe Texas Music Project Loosupport mesicoeducation. The prmingipal orgamizations, led by the Social
Market ing Resource: Center. inelude the lexas Music Educators: Association. the Texas Commission on the
Arts and the Texas Coalition for Quality Arbs Education,



Ina unique non-profit alliance. these groups are working together to defing Texas musTe education
necds . crieate programs. conduct gressroots fund-raising initiatives and imolement the “Don't Hess With
Teras Music" public awareness campaign. The Texas Comtission on the Arts will facilitate the
distribution of funding, which will be accessible to all public schools in Texas through grant
applications and awarded based on need, Tt % the intention of the Texas Music Project that grants be
used to support the implementation of full-time, rigorous music education curricols

“Tths a sad reality tooses children Tose Che opportuniby to experience the gift of music in school dus
to onooing budget cuts.” said Orr. "Purchasing the "Don't Mess With Texas Music' €0 1% one of Lhe
edsiest wavs for the community to support and preserve music education in fexas schools, while also
making a8 i Tlerence noour children's. Tuturs "

To purchgse the "lop't Mass With Texas Music” compilation CU, make a donation or learn more gbout how
to gel anvolved wikh bhe Texas Music Project, please visit wew texasmusicproject.org. The CO will be
sold Tor the suggesied retad | price of 314 95 A7) proceeds Trom-sales of the corgolation will be gsod
Lo support music education prograrms throughout Texas.

Led by the Sccial Marketing Resource Center, a pon-profit orpantzation, the Texas Music Progect (s a
Jomb, Tong-term imitiative uniting the Texas music industry with the State of Texas. the lexas Music
fducators Association, the Texas Commission on [he Arls. and Lhe Texas Coslition for Quality Arts
Lducation. The primary mission of the Texas Music Project is to help strengthen and restare rigoroos
music education to Texas schools, raise awareness of the positive dmpact music education has on
Students and pronmote Che Texas music o indestry. Texas Music Project creates meaningful music education
programs Tor Texas schools in need, conducts the "Don't Mess With Texas Music" awareness campatgn, and
markets unigue fund-raising preducts (C0s, merchandise) and évents featuring fesas artists. music and
per formance venues. For more informat fon on Lhe Texas Music Project. visit www. texasmusicprogect org.

"Lon't Mess With Texas™ 35 a trademark of the Texas Department of Transportation and used by
PErmissIon

The Texas Department of Transportation and The Texas Music Project thank wou for not 1ittering,
Fleishran-tHillard, Dallas Brooke Barrett. 214-664-1304 barrettbifleishman, com
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